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Abstract: The purpose of this study was to examine if there are significant differences in the financial 
bootstrapping strategies of rural small businesses on the basis of owners’ demographic characteristics (level 
of education and gender). The research followed a quantitative research method with descriptive research 
design. A sample of 104 rural small businesses participated in the survey. Data was collected through the use 
of self-administered questionnaires in a survey. The participants in the study were rural small business 
owners in Fetakgomo Municipality located in the Limpopo Province of South Africa. The study utilised the 
convenience and snowball sampling techniques to select the study participants. Data analysis included 
descriptive statistics, factor analysis and the T-test. The Cronbach’s alpha was used to measure reliability. The 
results of the T-test showed significant differences between gender and level of education and the financial 
bootstrapping methods used by rural small businesses. Recommendations are made to improve the 
awareness of bootstrapping by small business owners. 
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1. Introduction and Background 
 
There is no uniform definition of a rural area in South Africa (Gaede & Versteeg, 2011; Jacobs & Hart, 2012). 
According to the Department of Land Affairs (1997, p1), rural areas can be defined as “sparsely populated 
areas in which people farm or depend on natural resources, including the villages and small towns that are 
dispersed through these areas. In addition, rural areas include large settlements in former homelands, 
created by the apartheid removals, which depend for their survival on migratory labour and remittances”. 
The rural population can be calculated as the difference between total population and urban population 
(Trading Economics, 2016). The rural areas of South Africa face many development challenges. Armstrong et 
al. (2007) indicate that the incidence of poverty is much higher in the rural areas of South Africa. The poverty 
rates of individuals and households in the rural areas more than double the corresponding rates for urban 
areas.  In addition, the level of unemployment in the rural areas is much higher than in urban areas. (de Witte 
et al., 2011; Tshabalala, 2014). Rural income inequality is much higher than urban inequality (Mahadea & 
Simson, 2010). Crime is higher in rural areas compared to urban areas (The South African Presidency, 2008). 
The creation and growth of small and medium enterprises (SMEs) can help to alleviate the challenges faced 
by rural areas in South Africa (Mugobo & Ukpere, 2012; Lekhanya, 2016). According to Amra et al. (2013), 
growing and successful SMEs offer a critical contribution to the policy goals of poverty alleviation, 
employment creation and promotion of economic growth in South Africa. However, the failure rate of SMEs is 
the rural area is very high in South Africa (Chimucheka & Mandipaka, 2015).  
 
In general, 70% of SMEs in South Africa fail in their first year. The failure rate of rural SMEs is higher than 
that of urban SMEs (Business Environment Specialist, 2014). This negatively impacts on the ability of SMEs to 
reduce the high rates of unemployment, poverty and crime in the rural areas of South Africa. The major 
causes of the failure of rural SMEs include small markets, lack of business and technical skills and limited 
access to external finance (Mugobo & Ukpere, 2012; Arko-Achemfuor, 2012; Agbenyegah, 2013). Lam, (2010) 
points out that financial bootstrapping is a method for meeting the need for resources by firms without 
reliance on long-term external finance from equity or debt holders. Financial bootstrapping is used in 
managing and accessing resources necessary for business development. Financial bootstrapping helps to 
reduce the need for financial capital or to provide alternative sources of capital. This suggests that financial 
bootstrapping can be of significance to rural small businesses in two ways. (1) It can reduce the need for 
external finance and (2) it can provide alternative sources of resources (Padachi et al., 2012).  Owners’ 
demographic characteristics such as the level of education and gender can influence the financial decisions 
and performance of firms (Rauch & Frese, 2007; Neeley & Van Auken, 2010; Isaga, 2015). A review of the 
empirical literature on rural entrepreneurship in South Africa (Pooe & Mafini, 2012; Mugobo & Ukpere, 2012; 
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Arko-Achemfuor, 2012) and financial bootstrapping strategies of SMEs (Pretorius, 2007) revealed that no 
study has investigated the effect of owners’ demographic characteristics on the financial bootstrapping 
methods employed by rural small businesses.  
 
Objectives of the Study 
 
The objectives of the study are: To investigate the financial bootstrapping strategies used by rural SMEs 
To examine if there is are significant differences in the financial bootstrapping methods used by rural SMEs 
on the basis of owners’ demographic characteristics (level of education and gender).  
 
2. Literature Review 
 
Definition and Contribution of Small businesses in South Africa: This study will make an empirical 
contribution to the literature on financial bootstrapping from the context of SMEs that are located in the rural 
areas. The National Small Business Act of South Africa 1996 as amended in 2003 defines a small business as 
“a separate and distinct entity including cooperative enterprises and non-governmental organizations 
managed by one owner or more, including its branches or subsidiaries if any is predominantly carried out in 
any sector or sub-sector of the economy mentioned in the schedule of size standards, and can be classified as 
an SME by satisfying the criteria mentioned in the schedule of size standards” (Government Gazette of the 
Republic of South Africa, 2003). The Act also provides for a schedule of size standards to quantitatively define 
a small business as depicted in table 1. 
 
Table1: Schedule of Size Standards for the Definition of Small businesses in South Africa 
Size class  Employees (less) 
Turnover less than or 
equal to (Rand) 
Balance sheet less than 
or equal to (Rand) 
Micro 5 0.20m 0.10m 
Very small 20 4.00m 0.60m 
Small 50 19.00m 3.00m 
Medium 200  39.00m  6.00m 
Source: Adapted from Government Gazette of the Republic of South Africa (2003). 
 
SMEs are one of the drivers of inclusive economic growth in South Africa. SMEs makeup to 91% of formalized 
enterprises, provide employment to about 60% of the labor force and contribute about 34% of the gross 
domestic product of South Africa. One of the major challenges facing SMEs in South Africa is lack of access to 
resources especially external finance (Agbenyegah, 2013; Banking Association of South Africa, 2017).  
 
Resource Dependency and Capital Structure Theories: According to Pfeffer & Salancik, (1978), the 
Resource Dependency Theory (RDT) argues that resources are a critical or important part of an 
organisation’s operation. RDT focuses on how the external resources of organisations affect the behaviour of 
the organisation. Resources include all physical and financial assets, capabilities, and organisational. 
Resources can help a small business to survive, grow and gain competitive advantage (Kraaijenbrink et al., 
2010). The traditional view of bootstrapping coincides with the RDT. Firms do not possess all of the resources 
they need and must therefore obtain resources from external parties (Ebben & Johnson, 2006). 
  
Capital structure is described as the mix of debt and equity that a firm uses to finance its operations. Capital 
structure theories (Modigliani & Miller, 1958, 1963; Jensen & Meckling, 1976; Myers, 1984) focus on how 
firm access and use debt and equity finance. Small businesses in South Africa face difficulties in accessing debt 
capital. The rejection rate of credit applications by commercial banks is very high (Mahembe, 2011; Andreea 
& Aiga, 2012; Fin Mark Trust, 2015). In addition, small businesses have difficulty accessing funds from equity 
providers such as business angels and venture capitalists ((Baldock & North, 2012). Thus, there is both a debt 
and an equity gap in small business financing (Balogun et al., 2016). The debt and equity gap is most 
prevalent in rural small businesses because of their low credit rating and weak growth (Coleman & Okyere, 
2016). Financial bootstrapping is one of the methods that firms can use to meet the need for resources 
without reliance on external equity or debt finance (Lam, 2010).  
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Definition of Financial Bootstrapping: Freear et al. (1995) describe bootstrap financing as highly creative 
ways of acquiring the use of resources without borrowing money or raising equity financing from traditional 
sources. Bhide, (1992) refers to bootstrap financing as the financing of ventures with modest personal funds. 
Bootstrap financing includes all sources of capital used after personal savings and loans from financial 
institutions are either exhausted or are not available, such as loans from friends and relatives, credit cards, 
home equity loans, life insurance, supplier credit, leases, and customer financing (Padachi et al., 2012). 
Bootstrapping finance allows a business to operate with minimum resources. Bootstrapping can be used as a 
creative financing strategy. In addition, bootstrapping can be used for the acquisition and control of resources 
(both tangible and intangible), and the efficient uses of those resources to finance the enterprise for growth 
(Vanacker et al., 2011). Ebben (2009) points out that the bootstrapping method includes a combination of 
techniques that reduce overall capital requirements, improve cash flow, and take advantage of personal 
sources of financing. Andreea & Aiga, (2012) identify thirty-two financial bootstrapping method (refer to 
table). The thirty-two bootstrapping methods can be grouped into the following: (1) owner financing, (2) 
minimising accounts receivable, (3) joint utilisation of resources, (4) delaying payments of accounts payable, 
(5) minimising stock, and (6) subsidy financing (Schofield, 2015). 
 
Owners’ Demographic Characteristics and Financial Bootstrapping: Hart & Wainwright, (2013) and 
Isaga, (2015) remark that demographic factors such as education and experience contribute to the success of 
entrepreneurs. Owners’ characteristics affect the financial decisions and performance of small businesses. 
Owners’ characteristics influence business decisions and may shape the bootstrap choices that entrepreneurs 
make (Neeley et al., 2015).  
 
Level of Education of the Owner and Financial Bootstrapping: According to Neeley & Van Auken (2009), 
high level of education improves network diversity. This can enhance access to resources apart from debt or 
equity. The literature about the effect of the education of the owner on firm financial bootstrapping strategies 
is inconclusive. Schinck & Sarkar, (2012) report that low educated SME owners tend to use bootstrapping 
finance than their highly educated counterparts. Pretorius, (2007) finds that education does not impact on 
financial bootstrapping of small businesses. A high level of education can improve the knowledge of 
bootstrapping methods and networking by small businesses (Neeley & Van Auken, 2009; Irwin & Scott; 2010; 
Grichnik et al., 2014). It is hypothesised that there is a significant difference in the financial bootstrapping 
strategies used by rural entrepreneurs on the basis of the level of education of the owner.  
 
Gender and Financial Bootstrapping: Kwong et al. (2012) point out those women entrepreneurs find it 
more difficult to access finance from commercial banks than male entrepreneurs. This can be attributed to 
many factors such as supply-side discrimination and debt and risk aversion. Neeley & Van Auken (2010) 
indicate that women tend to use their own finance and borrow from close relatives and family than men. 
Consequently, women are likely to use less external financing options than men. Women entrepreneurs suffer 
from a higher level of discouragement in applying for credit from commercial banks and higher rejection 
rates. Thus women entrepreneurs will have to source for unconventional sources of finance (Schinck & 
Sarkar, 2012). This suggests that female entrepreneurs will use bootstrap financing more than male 
entrepreneurs. It is hypothesised that there is a significant difference in the financial bootstrapping strategies 
used by rural entrepreneurs on the basis of the gender of the owner.  
 
3. Research Methodology 
 
The survey was conducted in the Fetakgomo Local Municipality in the Limpopo Province of South Africa. The 
study following the quantitative research method with a descriptive research design data was collected 
through the use of the self-administered questionnaire in a survey.  The population for this study was all 
SMEs in Fetakgomo municipality. Due to the difficulty in getting a population frame of SMEs in the study area, 
a sample size of 230 SMEs in Fetakgomo municipality was conveniently taken. This was considered a 
sufficient sample size for the study to cater for the documented low response rate among SMEs. The 
questionnaires were given to the owners of SMEs to complete. The questionnaire had three sections (1) 
biographical information (2) need and access to external finance (3) financial bootstrapping methods 
employed. Question items included dichotomous questions and Likert scale questions. The part of the 
questionnaire on financial bootstrapping was adapted from Schinck and Sarkar, (2012) and Fatoki (2014). 
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The questionnaire contained thirty-one question items. Likert scale questions where the respondents could 
answer 1-5 representing “1 never use”, “2 rarely use”, “3occassionally”, “4 moderate amount” “5 a great deal”. 
The Cronbach’s alpha was used to measure reliability. Data analysis included descriptive statistics, factor 
analysis and the T-test 
 
Response Rate and Biographical Details: Two hundred and thirty questionnaires were distributed to rural 
small business owners and one hundred and four questionnaires were returned. The response rate was 
45.2%. 
 
4. Results and Discussion 
 
Table 2: Biographical Details of the Participants 





Below 20 5 
21- 30 years 22 
31- 40 years 41 
41- 50 years 16 
Above 50 years 20 
Level of education  




Post graduate 14 
Legal status  
Sole proprietorship 63 
Partnership 22 





Number of employees  
No employees 15 




Above 50 0 
Length of business operation  
Less than one year 9 
1-5 years 63 
6-10 years 24 
11-15 years 5 
Above 15 years 3 
 
The biographical details are depicted in table 2. The results show that the majority of the respondents are 
males, in the 31-40 age group with matric qualification. The legal status of the majority of the respondents is 
sole proprietorship. In addition, the majority of the respondents are in the service sector, with one to five 
employees and operating for between 1 and 5 years. Thus it can be concluded that the majority of the 
respondents’ business are micro-enterprises. The National Small Business Act of 2003 as amended defines a 
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microenterprise as a business with less than five employees. In addition, the majority of the respondents’ 
businesses can be classified as young enterprises with the business life of between one and five years. 
 
Need for External Finance 
 
Table 3: Need and Access to External Finance by the Participants 
 Statement  Yes No 
Is your contribution to your business adequate to finance your business 8% 92% 
Do you require finance from commercial banks? 76% 24% 
Have you applied for finance from commercial banks 68% 32% 
Was your application for commercial bank finance successful? 21% 79% 
 
92% of the respondents agree that internal finance is adequate to run their businesses. The results indicate 
that internal finance is often inadequate for small businesses to survive and grow. It is increasingly difficult to 
keep the costs within the constraints of self-financing (Mateev & Anastasov, 2011). The results also indicate 
that the majority of application for funding by small businesses from commercial banks is unsuccessful. 
Wehinger, (2014) finds that the acceptance rate of small business credit applications is very low. Thus rural 
small businesses need to find innovative and creative ways of obtaining resources.  
 
Bootstrapping Methods Used by Rural Small Businesses 
 
Table 4: Bootstrapping Methods Used by Rural Small Business Owners 
Bootstrapping technique Mean  Standard deviation 
1. In my business I buy used equipment instead of new 2.50 1.307 
2. I borrow equipment from other businesses for shorter 
periods 
2.60 1.178 
3. I hire personnel for shorter periods instead of permanently 
employing personnel 
2.37 1.133 
4. I coordinate purchases with other businesses 3.00 1.223 
5. I lease equipment instead of buying 2.41 1.228 
6. I practice barter instead of buying/selling goods 2.42 1.040 
7. I offer customer discounts if paying in cash 2.62 1.185 
8. I buy on consignment from supplier/s 2.89 1.105 
9. I seek out best conditions possible with supplier/s 3.18 1.221 
10. I deliberately delay payment to supplier/s 2.24 1.219 
11. I withhold manager’s salary for some period 4.05 1.109 
12.  I make use of my own private credit card for business 
expenses 
4.57 1.180 
13. I obtain capital via assignments in other businesses 2.39 .999 
14. I obtain payment in advance from customers 2.34 1.085 
15. I raise capital from a factoring company 2.47 1.004 
16. I obtain loans from relatives/friends 4.29 1.121 
17. I deliberately delay payment of value-added tax 1.99 .970 
18. I obtain a subsidy from the County Administrative Board 2.13 1.103 
19. I use routines in order to speed up invoicing 2.75 1.113 
20. I use interest on overdue payment from customers 2.51 1.052 
21. I cease business relations with customers frequently 
paying late 
2.54 1.051 
22. I offer the same conditions to all customers 3.20 1.257 
23. I deliberately choose customers who pay quickly 2.85 1.077 
24. I use routines in order to minimize capital invested in the 
stock 
3.05 1.046 
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25. I employ relatives and/or friends at a non-market salary 2.45 1.190 
26. I run the business completely at home 4.03 1.242 
27. I share premises with others to cut costs 2.61 1.169 
28. I share employees with other businesses 2.27 1.159 
29. I share equipment with other businesses 2.23 1.168 
30.Late payment of wages and salaries for my employees 2.13 1.094 
31. I receive free consulting 1.49 .975 
 
Table 4 depicts the results of the bootstrapping methods used by rural small business owners. The findings 
show that the most frequently used bootstrapping methods by rural small businesses are obtaining loans 
from family and friends, withholding salaries and running the business from home The limited use of 
bootstrapping methods can be due to the fact that rural SMEs are not aware of bootstrapping finance. Schinck 




Table 5: Rotated Component Analysis 
Bootstrapping technique 1 2 3 4 5 
I withhold manager’s salary for some period 0.834     
I make use of my own private credit card for 
business expenses 
0.762     
I obtain loans from relatives/friends 0.654     
I employ relatives and/or friends at a non-
market salary 
0.776     
In my business I buy used equipment instead 
of new 
 0.651    
I share premises with others to cut costs  0.755    
I borrow equipment from other businesses for 
shorter periods 
 0.565    
I coordinate purchases with other businesses  0.666    
I practice barter instead of buying/selling 
goods 
 0.763    
 I lease equipment instead of buying   0.562   
 Late payment of wages and salaries for my 
employees 
  0.634   
I deliberately delay payment to supplier/s   0.721   
17. I deliberately delay payment of value-
added tax 
  0.543   
I hire personnel for shorter periods instead of 
permanently employing personnel 
   0.761  
I buy on consignment from supplier/s    0.631  
I use routines in order to minimize capital 
invested in the stock 
   0.853  
I seek out best conditions possible with 
supplier/s 
   0.640  
I obtain capital via assignments in other 
businesses 
   0.533  
I offer customer discounts if paying in cash     0.774 
I obtain payment in advance from customers     0.636 
I use routines in order to speed up invoicing     0.863 
I use interest on overdue payment from 
customers 
    0.622 
I cease business relations with customers 
frequently paying late 
    0.773 
I offer the same conditions to all customers     0.674 
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I deliberately choose customers who pay 
quickly     0.776 
Eigen value 45.643 9.301 6.211 4. 563 2.771 
% of variance explained 47.533 20.654 12.774 8.665 4.551 
Cronbach’s alpha 0.751 0.832 0.744 0.765 0.775 
Items with factor loading less than 0.300 removed 
 
Table 5 shows the results of the component analysis. Five factors were identified by the factor analysis. Factor 
1 is labelled as owner’s finance. Existing literature identify financial resources as one of the most pressing 
challenges for small businesses. Factor 2 is labelled as joint utilisation and consists of five items. These are 
innovative measures used by the business to cut costs by sharing the burden of costs. This involves items 
such as buying used equipment, sharing premises, borrowing equipment, coordinating purchases with others 
as well as embarking on barter trade. Factor 3 is labelled as identified as delaying payments. This factor 
consisted of 4 items such as: leasing equipment instead of buying, late payment of wages and salaries for my 
employees, deliberately delaying payment to supplier/s and delaying payment of value-added tax. Factor 4 is 
labelled as minimising investment and consists of five items. Cutting down unnecessary costs increases the 
firm’s profitability. Factor five is identified as minimising accounts receivables. Accounts receivables form a 
crucial part of the working capital of any business. The findings are inconsistent with the results of the study 
by Schinck & Sarkar, (2012) which reported that low educated SME owners tend to use bootstrapping finance 
than their educated counterparts. However, a high level of education can improve the knowledge of 
bootstrapping methods and networking by small businesses (Neeley & Van Auken, 2009; Irwin & Scott; 2010; 




Table 6: Gender Difference in Financial Bootstrapping Strategies 
Factor  Female  Male  t- statistic Sig level  
Owner financing 3.453 3.835 1.65 0.01 
Joint utilisation 1.665 1.775 1.43 0.03 
Delaying payments 1.475 1.133 1.02 0.76 
Minimisation of investment  1.236 1.156 0.45 0.01 
Minimisation of receivables 0.472 0.761 0.87 0.26 
Sig 0.05 
 
Table 6 shows a gender difference in the financial bootstrapping strategies used by rural small businesses. 
There are significant gender differences for three factors. These are owner financing, joint utilisation and 
minimisation of investment. Considering each factor, males tend to use more of owner financing than females. 
In addition, the results indicated gender differences for joint utilisation. However, considering minimisation 
of investments, females have a higher mean than males. The results are consistent with the findings of 
Jayawarna et al. (2012). The study found gender differences in some of the measures of financial 
bootstrapping. Males engage in more payment-related bootstrapping activities than females. Gender 
differences are significant in the working capital such as obtain payment in advance from customers, delay 
payments to suppliers and speed up invoicing.   
 
Level of Education Difference 
 
Table 7: Level of Education Difference in Financial Bootstrapping Strategies 
Factor  Matric and below Tertiary 
qualification 
t- statistic Sig level  
Owner financing 2.561 3.754 1.61 0.03 
Joint utilisation 1.632 1.754 0.76 0.26 
Delaying payments 1.264 1.264 1.43 0.33 
Minimisation of investment  0.268 0.257 0.66 0.54 
Minimisation of receivables 1.733 1. 863 1.63 0.02 
Sig 0.05 
Journal of Economics and Behavioral Studies (ISSN: 2220-6140) 
Vol. 10, No. 4, pp. 277-286, August 2018 
284 
 
Table 7 depicts the results of the t-test for the level of education educational difference. The results show that 
educational level is significant on two factors: owner’s financing and minimisation of account receivables.  
Considering the owner’s financing it can be deduced that people with tertiary qualifications tend to use their 
own funds more than those with Matric and below. Delayed payments and minimisation of investments do 
not show a significant difference. This is consistent with Pretorius, (2007) finds that the level of education 
does not impact on financial bootstrapping of small businesses.  
 
5. Conclusion and Recommendations 
 
The rural areas of South Africa face many development challenges. These include high rates of 
unemployment, poverty and crime. The growth of the small businesses is one of the solutions to the 
challenges faced by rural areas in South Africa. Rural small businesses have a high failure rate. One of the 
principal causes of failure is inaccessibility to external finance. Financial bootstrapping is a method for 
meeting the need for resources by firms without reliance on long-term external finance from equity or debt 
holders. The study investigated the financial bootstrapping strategies used by rural small businesses. In 
addition, the study examined if there is a significant difference in the financial bootstrapping methods used by 
rural small businesses on the basis of owners’ demographic characteristics (level of education and gender). 
The findings show that the most frequently used bootstrapping methods by rural small businesses are 
obtaining loans from family and friends, withholding salaries and running the business from home. The 
results indicated a significant gender difference in some of the bootstrapping techniques. Furthermore, the 
results showed that educational level is significant for two bootstrapping techniques. These are owner’s 
financing and minimisation of account receivables. The findings of the study indicated significant gender 
differences for some of the bootstrapping techniques. The government has a huge role to play to in providing 
finance and information to rural small businesses. It is recommended that the government embark on a heavy 
awareness campaign specifically targeted at rural male and female small business owners. In addition, 
government agencies such as Small Enterprise Development Agency (SEDA) and Small Enterprise Finance 
Agency (SEFA) among others should conduct a series of workshops to enlighten both male and female small 
business owners about financial bootstrapping. The findings of the study indicated that the level of education 
affects financial bootstrapping. Rural small business owners should improve their knowledge of financial 
management. Rural small business owners should be proactive and attend training on small business finance 
organised by universities, government agencies and non-governmental organisations that support 




Agbenyegah, A. T. (2013). Challenges facing rural entrepreneurship in selected areas in South Africa. 
(Unpublished Doctoral dissertation, North-West University). 
Amra, R., Hlatshwayo, H. & McMillan, L. (2013). SMME employment in South Africa. In: Biennial conference of 
Economics Society of South Africa. Bloemfontein, 25-27.   
Andreea, F. & Aiga, D. (2012). Financial bootstrapping: Motivation and usage of bootstrapping methods 
among SMEs in the tourism sector. [Online]. Available:http://www.diva-
portal.se/smash/get/diva2:532991/FULLTEXT01.pdf. [Accessed on 01 October 2017]. 
Arko-Achemfuor, A. (2012). Financing Small, Medium and Micro Enterprises (SMMEs) in rural South Africa: 
An exploratory study of stokvels in the nailed local municipality, North West Province. Journal of 
Social Anthropology, 3(2), 127-133. 
Armstrong, P., Lekezwa, B. & Siebrits, K. (2007). Poverty in South Africa: A profile based on recent household 
surveys. Stellenbosch Economic Working Paper, 4(8), 1-26. 
Baldock, R. & North, D. (2012). The Role of UK Government Equity Funds in Addressing the Finance Gap 
facing SMEs with Growth Potential” [Online]. Available: 
www.isbe.org.uk/content/assets/10.RobertBaldockBP. [Accessed on 23 September 2017]. 
Balogun, O., Nazeem, A. & Agumba, J. (2016). Determinants Predicting Credit Accessibility within Small and 
Medium-sized Enterprises in the South African Construction Industry. Procedia Engineering, 164, 
473-480. 
Journal of Economics and Behavioral Studies (ISSN: 2220-6140) 
Vol. 10, No. 4, pp. 277-286, August 2018 
285 
 
Banking Association of South Africa. (2017). SME Financial Literacy in South Africa. [Online]. 
Available:http://www.banking.org.za/what-we-do/sme/sme-financial-literacy-in-south-africa. 
[Accessed on 01 March 2017]. 
Bhide, A. (1992). Bootstrap finance: The art of start-ups. Harvard Business Review, 109–117. 
Blackburn, R., Hart, M. & Wainwright, T. (2013). Small business performance: business, strategy and owner-
manager characteristics. Journal of Small Business and Enterprise Development, 20, 8-27. 
Business Environment Specialist. (2014). Examining the challenges facing small businesses in South Africa. 
[Online]. Available:http://www.sbp.org.za/uploads/media/SBP_Alert_-_Examining_the_challenges 
_facing_small_businesses_in_SA_01.pdf. [Accessed on 01 March 2017]. 
Chimucheka, T. & Mandipaka, F. (2015). Challenges Faced by Small, Medium and Micro Enterprises in the 
Nkonkobe Municipality. International Business & Economics Research Journal, 14(2), 309-316. 
Coleman, M. & Okyere, D. (2016). Financing Small Scale Oil Palm Producers in the Western Region of Ghana-
Ahanta West District. Business and Economic Research, 6(1), 272-289. 
 Coleman, S. (2007). The role of human and financial capital in the profitability and growth of women‐owned 
small firms. Journal of Small Business Management, 45(3), 303-319. 
Department of Land Affairs. (1997). Rural Development Framework. Pretoria: CTP Books 
De Witte, H., Rothmann, S. & Jackson, L. (2011). The psychological consequences of unemployment in South 
Africa. South African Journal of Economic and Management Sciences, 15(3), 235-252. 
Ebben, J. & Johnson, A. (2006). Bootstrapping in Small Firms: An Empirical Analysis of Change over Time. 
Journal of Business Ventures, 21(1), 851-865. 
Ebben, J. (2009). Bootstrapping and the financial condition of small firms. International Journal of 
Entrepreneurial Behaviour& Research, 15(4), 346-363. 
Fatoki, O. (2014). The Financing Options for New Small and Medium Enterprises in South Africa. 
Mediterranean Journal of Social Sciences, 5(20), 748-755. 
FinMark Trust. (2015). Financial Access and SME Size in South Africa. [Online]. 
Available:http://www.finmark.org.za/wp-content/uploads/2016/01/Rep_Financial-Access-and-
SME-Size-in-SA_Dec2015.pdf. [Accessed on 30 January 2016]. 
Freear, J., Sohl, J. & Wetzel, W. E. (1995). Angels: personal investors in the venture capital market. 
Entrepreneurship & Regional Development, 7(1), 85-94. 
Gaede, B. & Versteeg, M. (2011). The state of the right to health in rural South Africa. [Online]. Available: 
http://www.rhap.org.za/wp-content/uploads/2014/02/Chap-9-State-of-right-Rural-Health-pgs-99-
106.pdf. [Accessed on 20 August 2017]. 
Government Gazette of the Republic of South Africa. (2003). National Small Business Amendment Act. 
[Online]. Available. http:/ /www.info.gov.za/gazette/acts/2003/a26-03.pdf. [Accessed on 10 August 
2017]. 
Grichnik, D., Brinckmann, J., Singh, L. & Manigart, S. (2014). Beyond environmental Scarcity: Human and social 
capital as driving forces of bootstrapping activities. Journal of Business Venturing, 29, 310-326. 
 Irwin, D. & Scott, J. (2010). Barriers faced by SMEs in raising bank finance. International Journal of 
Entrepreneurial Behaviour and Research, 16, 245-259. 
Isaga, N. (2015). Owner-Managers' Demographic Characteristics and the Growth of Tanzanian Small and 
Medium Enterprises. International Journal of Business and Management, 10(5), 168-181. 
Jacobs, P. & Hart, T. (2012). Rural Innovation Assessment Tool (Riat) Concept Paper Series: Skills 
Development in Rural Areas‐ a Brief Review of Evidence”. [Online]. 
Available:http://www.hsrc.ac.za/uploads/pageContent/5091/Skills%20Development%20in%.pdf. 
[Accessed on 29 August 2017]. 
Jayawarna, D., Woodhams, C. & Jones, C. (2012). Gender and alternative start-up business funding. 
Competition and Change, 16(4), 303-322. 
Jensen, M. & Meckling, W. (1976). Theory of the Firm: Managerial Behaviour, Agency Costs and Capital 
Structure. Journal of Financial Economics, 3(4), 305-360. 
Kraaijenbrink, J., Spender, J. & Groen, A.  (2010). The resource-based view: a review and assessment of its 
critiques. Journal of Management, 36(1), 349-372. 
Kwong, C., Jones-Evans, D. & Thompson, P.  (2012). Differences in perceptions of access to finance between 
potential male and female entrepreneurs: Evidence from the UK. International Journal of 
Entrepreneurial Behavior & Research, 18(1), 75-97. 
Journal of Economics and Behavioral Studies (ISSN: 2220-6140) 
Vol. 10, No. 4, pp. 277-286, August 2018 
286 
 
Lam, W. (2010). Funding gap, what funding gap? Financial bootstrapping: supply, demand and creation of 
entrepreneurial finance. International Journal of Entrepreneurial Behaviour& Research, 16(4), 268-
295. 
Lekhanya, L. M. (2016). E-Commerce as an instrument of governing SMEs’ marketing strategy in an emerging 
economy. Risk Governance & Control: Financial Markets & Institutions, 6(4), 298-305. 
Mahadea, D. & Simson, R. (2010). The challenge of low employment economic growth in South Africa: 1994 -
2008. South African Journal of Economic and Management Sciences, 13(4), 391-406. 
Mahembe, E. (2011). Literature Review on Small and Medium Enterprises’ Access to Credit and Support in 
South Africa. [Online]. Available:www.ncr.org.za/. [Accessed on 29 July 2017]. 
Mateev, M. & Anastasov, Y.  (2011). On the growth of micro, small and medium-sized firms in central and 
Eastern Europe: a dynamic panel analysis. Banking and Finance Review, 3(2), 81-104. 
 Modigliani, F. & Miller, M. (1958). The cost of capital, corporation finance and the theory of investment. 
American Economic Review, 48(3), 261-295.  
Modigliani, F. & Miller, M. (1963). Corporate income taxes and the cost of capital: A correction. American 
Economic Review, 53(3), 433-444. 
Mugobo, V. & Ukpere, W. (2012). Rural entrepreneurship in the Western Cape: Challenges and opportunities. 
African Journal of Business Management, 6(3), 827-836. 
Myers, S.  (1984). Capital structure puzzle. Journal of Finance, 39(3), 575-592. 
National Small Business Act. (1996). Definition of Small Businesses. [Online]. Available. 
www.smesurvey.co.za/research-current.htm. [Accessed on 1 May 2015]. 
Neeley, L. & Auken, H. (2009). The relationship between owner characteristics and use of bootstrap financing 
methods. Journal of Small Business & Entrepreneurship, 22(4), 399-412. 
Neeley. L. & Auken, H. (2010). Women and men entrepreneurs: different relationships to bootstrap finance. In 
United States Association for Small Business and Entrepreneurship. Conference Proceedings.  United 
States Association for Small Business and Entrepreneurship. 
Padachi, K., Howorth, C. & Narasimhan, M. (2012). Working capital financing preferences: The case of 
Mauritian manufacturing small and medium-sized enterprises (SMEs). Asian Academy of 
Management Journal of Accounting and Finance, 8(1), 125-157. 
Pfeffer, J. & Salancik, G. (1978). The external control of organizations: A resource dependence perspective. 
New York: Harper & Row 
Pooe, R. & Mafini, C. (2012). Business development challenges in a rural District Municipality in South Africa: 
A case of FezileDabi District Municipality”. The Southern African Journal of Entrepreneurship and 
Small Business Management, 5(1), 89-109. 
Pretorius, W. (2007). Bootstrap Financing Applied by South African Entrepreneurs. Unpublished Doctoral 
dissertation, University of Pretoria. 
Rauch, A. & Frese, M. (2007). Let's put the person back into entrepreneurship research: A meta-analysis on 
the relationship between business owners' personality traits, business creation, and success. 
European Journal of Work and Organizational Psychology, 16(4), 353-385. 
Schinck, A. & Sarkar, S. (2012). Financial Bootstrapping: a critical entrepreneurship skill. Centro de Estudos e 
Formação AvançadaemGestão e Economia da Universidade de Aveiro, 20, 1-24. 
Schofield, R. (2015). Relationship between Bootstrap Financing, Number of Employees, and Small Business 
Success. DBA. Thesis, Walden University.  
The South African Presidency. (2008). The impact of crime on small business in South Africa. [Online]. 
Available: http://www.info. gov.za/view/downloadfileaction? id85242 [Accessed on 01 March 
2017]. 
Trading Economics. (2016). Rural Population in South Africa”. [Online]. Available: 
http://www.tradingeconomics.com/south-africa/rural-population-wb-data.html. [Accessed on 29 
August 2017]. 
Tshabalala, N. (2014). Crime and Unemployment in South Africa; Revisiting an Established Causality. 
Evidence from the Kwazulu Natal Province. Mediterranean Journal of Social Sciences, 5(15), 519-528. 
Vanacker, T., Manigart, S., Meuleman, M. & Sels, L. (2011). The Impact of Financial Bootstrap Strategies on 
Value Added in New Ventures: A Longitudinal Study”. 
[Online]Available:http://www.gsom.spbu.ru/files/upload/niim/seminar/sophie_manigart_bootstra
p_strategies.pdf. [Accessed on 21 September 2017]. 
Wehinger, G. (2014). SMEs and the credit crunch. OECD Journal Financial Market Trends, 3(2), 115-148. 
